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People are spending more and more time 
with digital and mobile



The way people discover information is 
changing

Source: eMarketer, Mobile Continues to Steal Share of US Adults' Daily Time Spent with Media, Apr 2014
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Discovery
Mobile Feed e.g. Facebook & IG

I am open to discover content & 

messages from friends, family, 

public figures, publishers & 

brands



A lot of attention 
goes here

14x 

the number of 
times people check 
Facebook in a day



One-to-One Small Groups Friends Community World

1 Billion 
on WhatsApp

1 Billion
on Messenger

1.7 Billion 
on Facebook

1 Billion 
on Facebook

Our Facebook Family of Apps and Services

500 Million 
on Instagram



Facebook has an unparalleled reach in India

Source: Facebook internal data, June 2016

><155M
PEOPLE ACCESS FACEBOOK 

EVERY MONTH

><77M
OR 50% OF MONTHLY ACTIVE 

PEOPLE RETURN EVERY DAY

><147M
PEOPLE ACCESS FACEBOOK 

MONTHLY ON MOBILE

95% 95%

><73M
PEOPLE ACCESS FACEBOOK 

DAILY ON MOBILE

Facebook @ Mobile is the new centre of discovery


